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The Effects of Negative Emotions and Corporate Reputation on Alternative Voice Complaint Behavior
of Bank Customers

Baggoze P., Ozkan Tektas O.
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Basgoze P., Tekin B.

Journal of Yasar University, vol.16, no.62, pp.890-921, 2021 (Peer-Reviewed Journal)
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OZER L., BASGOZE P.

INTERNATIONAL jOURNAL OF BUSINESS AND MANAGEMENT REVIEW, vol.2, no.1, pp.52-65, 2014 (Peer-Reviewed
Journal)

Kisisel Satig Elemanina iliskin Tiiketici Satin Alma Davranisini Olumlu ve Olumsuz Yénde Etkileyen
Ozellikler Sigortacilik Sektoériinde Kalitatif Bir Calisma

BASGOZE P., YILMAZEL S.E.

Sigorta Arastirmalar: Dergisi, vol.10, pp.79-94, 2013 (Peer-Reviewed Journal)

Effects of Celebrity Usage in Commercials on Consumer s Purchase Intention an Explotary Study on
an Examplary Commercial

BASGOZE P., CEREN B.
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Journal)
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Journal of Business, Economics and Finance, vol.2, no.3, pp.5-12, 2013 (Peer-Reviewed Journal)
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International Journal of Arts and Commerce, vol.1, no.5, pp.58-69, 2012 (Peer-Reviewed Journal)

Effects of Brand Credibility on Technology Acceptance Model Adaption of the Model to the Purchase
Intention

BASGOZE P., OZER L.

International Journal of Humanities and Social Science, vol.2, no.20, pp.292-298, 2012 (Peer-Reviewed Journal)
Ethcal Perceptions and Green Buying Behavior of Consumers A Cross National Explotary Study
BASGOZE P., 0ZKAN TEKTAS 0.

JOURNAL OF ECONOMICS AND BEHAVIORAL STUDIES, vol.4, no.8, pp.477-488, 2012 (Peer-Reviewed Journal)
Effects of Brand Credibility on Technology Acceptance Model Adaptation of the Model to the
Purchase Intention

BASGOZE P., OZER L.

International Journal of Humanities and Social Science, vol.2, no.20, pp.292-298, 2012 (Peer-Reviewed Journal)
Effects of hedonic-utilitarian motives and life style on attitudinal-behavioral loyalty

KAVAK B, Tektas 0. 0., ERYIGIT C., BASGOZE P.

Bogazici Journal, vol.24, pp.21-40, 2010 (Scopus)

Hizmet Satin Alma Siirecinde Kulaktan Kulaga fletisim
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Hacettepe Universitesi iktisadi ve Idari Bilimler Fakiilte Dergisi, vol.23, no.1, pp.203-224, 2005 (Peer-Reviewed

Journal)
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Ozkan Tektas 0., Basgoze P., Eryigit C.

Detay Yaymncilik, Ankara, 2020

Dijital Bagimliliklar: Netlessfobi, Nomofobi ve Fomo

BASGOZE P.

in: Dijital Déniisiim Ekseninde Isletme Uygulamalari, Prof. Dr. Muazzez Babacan, Editor, Detay Yayimcilik, Ankara,
pp.509-544, 2019

Ulusal Pazarlama Kongrelerinde Sunulan Bildirilerin Analizi.

OZKAN TEKTAS 0., ERYIGIT C., BASGOZE P., GULTEKIN B.

in: Tiirkiyede Pazarlama Biliminin Akademik Tarihi (1955-2015)., Babacan, Muazzez, Editor, Beta, istanbul, pp.275-
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ULUSAL PAZARLAMA KONGRELERINDE SUNULAN BILDIRiLERIN KATEGORiK OLARAK INCELENMESI
OZKAN TEKTAS 0., ERYIGIT C., BASGOZE P., GULTEKIN B.

in: Tiirkiye de Pazarlama Biliminin Akademik Tarihi, Muazzez Babacan, Editor, beta, 2016

Marka Kimligi ve Marka Kisiligi

BASGOZE P.

in: Marka Yénetimi, Prof. Dr. Szer Korkmaz, Editor, Atatiirk Universitesi Agikégretim Fakiiltesi, pp.1-19, 2014
Differentiation of Consumer Ethical Beliefs TowardsConsumer Lifestyles

BASGOZE P., OZER L., HAMIDLI V.

in: Business Ethics Contemporary Global and Regional Issues, Simon Robinson, Mahmut Arslan, Editor, Lambert
Academic Publishing, pp.117-136, 2012
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Do Consumer Ethical Beliefs Influence the Responsible Tourist Behaviour for Eco Hotel Visit
Intention

BASGOZE P, BAYAR N. A.

EBEN 28th Annual Conference, Turkey, 26 - 28 June 2015

Ulusal Pazarlama Kongrelerinde Sunulan Bildirilerin Kategorik Olarak incelenmesi

OZKAN TEKTAS 0., BASGOZE P.

19. Ulusal Pazarlama Kongresi, Turkey, 18 - 22 June 2014, pp.110-130

Ulusal Pazarlama Kongrelerinde Sunulan Bildirilerin Kategorik Olarak incelenmesi

OZKAN TEKTAS 0., ERYIGIT C,, BASGOZE P., GULTEKIN B.

19. Ulusal Pazarlama Kongresi, Gaziantep, Turkey, 18 - 22 June 2014, pp.110-130

Tiiketici Satin Alma Davranisin1 Olumlu ve Olumsuz Yonde Etkileyen Kisisel Satig Elemanina Iliskin
Ozellikler Sigortacilik Sektdériinde Kalitatif Bir Calisma

YILMAZEL S. E,, BASGOZE P.

1. Ulusal Sigorta ve Aktiierya Kongresi, Ankara, Turkey, 6 - 07 June 2013

Tiiketicilerin Etik Algilar1 ve Gevreci Satin Alma Davranislar1 Ulkelerarasi Kesifsel Bir Aragtirma
OZKAN TEKTAS 0., BASGOZE P.

17. Ulusal Pazarlama Kongresi, Turkey, 18 - 21 October 2012, pp.297-304

The Differentiation of Consumer Ethical Beliefs Toward Consumer Lifestyles and Consumer
Optimism/Pessimism

BASGOZE P., OZER L., Hamidli V.

21 th Eurepan Business Ethics Network Annual Conference, Antalya, Turkey, 17 October 2008

Behavioral Consequences of Service Quality Differentiation of Complaint Behavior Among Quality
Dimensions

BASGOZE P., OZER L.

9th International Forum on The Sciences, 29 - 30 November 2007, pp.157-172

Kulaktan Kulaga iletisim ve Geleneksel Reklamin Miisteri Deger Algis1 Uzerine Etkilerinin
incelenmesine Yonelik Kesifsel Bir Caligma

BASGOZE P.

11. Ulusal Pazarlama Kongresi, Turkey, 1 - 03 November 2006, pp.175-190
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BASGOZE P., Project Supported by Higher Education Institutions, Ogrenci islerinde Hizmet Kalitesi Algis1 Kurumsal Bir
Deneyim, 2016 - 2017
KAVAK Y., TOSUN M. U, KABAKCI H., 0ZCAN S., BASGOZE P., BAYHAN KARAPINAR P., CEKIC B., KAYA M., Project



Supported by Higher Education Institutions, Ogrenci islerinin Altyapisini Giiglendirme Projesi, 2013 - 2017

BASGOZE P., Project Supported by Higher Education Institutions, Ogretim Uyesi Kariyer Gegis Destegi, 2015 - 2016
KAVAK B., BASGOZE P., GULTEKIN B., 0ZKAN TEKTAS 0., ERYIGIT C., Project Supported by Higher Education Institutions,
HACETTEPE UNIVERSITESI iSLETME BOLUMU ICIN ETKILI TUTUNDURMA FAALIYETLERININ PLANLANMASI VE
UYGULANMAS], 2015 - 2016

BASGOZE P., BAYAR A, Project Supported by Higher Education Institutions, EKO OTELLERDEN HIZMET SATIN ALMA
NIYETINDE TUKETICI ETIK INANCLARI ILE SORUMLU TURIST DAVRANISININ ETKILERI, 2015 - 2015
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