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Doctorate, Hacettepe University, Sosyal Bilimler Enstitiisii, isletme, Turkey 2004 - 2010

Postgraduate, Hacettepe University, Sosyal Bilimler Enstitiisii, Isletme Anabilimdah) (Pazarlama Bilimdah), Turkey 2001 -
2004

Undergraduate, Hacettepe University, libf, isletme Béliimii, Turkey 1995 - 2000
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English, C1 Advanced

Dissertations

Doctorate, Faydaci-hedonik giidiiler, g6z atma ve marka bilinirliginin anlik ahisverise etkisine iligkin bir model 6nerisi,
Hacettepe Universitesi, Sosyal Bilimler Enstitiisii, isletme (Dr), 2010
Postgraduate, Magaza imajinin magaza markali iiriinlerin algilanan kalitesine etkisi iizerine hipermarketlerde bir

uygulama, Hacettepe Universitesi, Sosyal Bilimler Enstitiisii, Pazarlama (YI) (Tezli), 2004

Research Areas

Social Sciences and Humanities, Management, Marketing
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Associate Professor, Hacettepe University, Iktisadi ve Idari Bilimler Fakiiltesi, isletme Béliimii, 2016 - Continues
Assistant Professor, Hacettepe University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme Béliimii, 2013 - Continues
Lecturer PhD, Hacettepe University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme Béliimii, 2010 - 2013

Research Assistant, Hacettepe University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme Béliimii, 2001 - 2010
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isletme Boliimii Yan Dal Koordinatérii, Hacettepe University, iktisadi ve idari Bilimler Fakiiltesi, isletme Béliimii, 2015 -
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Miisteri lligkileri Yonetimi, Postgraduate, 2023 - 2024

International Economics and Business, Undergraduate, 2021 - 2022
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Perakende Pazarlama Yonetimi, Postgraduate, 2021 - 2022

Dagiim Kanallari, Doctorate, 2021 - 2022

Marketing Management, Undergraduate, 2021 - 2022

Advising Theses

Ozyigit Giiltekin B., Planlanmis Davranis Teorisinin Cevresel Kaygi, Fiyat Duyarlihig1 ve Para Sevgisi Degiskenleri ile
Genisletilmesi: Siirdiiriilebilir Giyim Uriinlerine iliskin Bir Uygulama, Postgraduate, N.DIKMEN(Student), 2023

Giiltekin B., Magaza markal iiriinleri satin alma niyetinin marka ismine verilen 6nem, algilanan marka benzerligi ve
algilanan kalite cercevesinde incelenmesi, Postgraduate, .YILDIRIM (Student), 2022

Giiltekin B., Hizmet hatalar:1 sonrasindaki firmay: suglama diizeyi, miisteri tatminsizlik diizeyi ve miisteri tepkilerine iligkin
bir uygulama, Postgraduate, A.YAZGULU(Student), 2020

Giiltekin B., Marka krizi ¢ergevesinde ¢evre bilinci, marka giiveni, marka duygusu, olumsuz bilgiye karsi direng ve tekrar
satin alma niyetinin incelenmesi, Postgraduate, S.THSAN(Student), 2019

Giiltekin B., Gida Kalitesi, Saglik Bilinci ve Fiyat Duyarlihginin Fast-Food Satin Alma Niyetine Etkisi: Tiirkiye ve
Kanada’xxdaki Tiiketicilerin Karsilastirilmasi, Postgraduate, FMumuluh(Student), 2018

GULTEKIN B., Marka genisletme stratejisi cercevesinde magaza imaji algilanan uyum ve algilanan kalitenin incelenmesi,
Postgraduate, M.KUTLU(Student), 2017

GULTEKIN B., Marka sevgisinin marka giiveni, olumsuz bilgiye karsi direng ve tekrar satin alma niyeti cergevesinde
incelenmesi, Postgraduate, M.ULKU(Student), 2014

GULTEKIN B, Yére dis1 ahsverisin tiiketiciler agisindan incelenmesi: Kentsel yére dis1 aligverise yonelik bir uygulama,
Postgraduate, N.NUR(Student), 2014

GULTEKIN B,, Uriin yerlestirmeye yénelik tutum ve yerlestirilen iiriinlere yénelik davranislarin sosyallesme araglari ile
aciklanmasi, Postgraduate, 0.EROL(Student), 2012
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I. The Mediating Role of COVID-19 Risk Perception in the Relationship between Sports Club

Innovativeness and Trust: A Case Study of Martial Arts Clubs
Yagiz K, 0ZYiGIT GULTEKIN B., OZER L.
REVISTA DE PSICOLOGIA DEL DEPORTE, no.3, pp.166-174, 2024 (SSCI)

II. The logistics service providers during the COVID-19 pandemic: The prominence and the cause-effect
structure of uncertainties and risks
GULTEKIN B., Demir S., Gunduz M. A., CURA F., OZER L.
COMPUTERS & INDUSTRIAL ENGINEERING, vol.165, 2022 (SCI-Expanded)

IIl. INFLUENCE OF THE LOVE OF MONEY AND MORALITY ON INTENTION TO PURCHASE COUNTERFEIT
APPAREL
GULTEKIN B.
SOCIAL BEHAVIOR AND PERSONALITY, vol.46, no.9, pp.1421-1436, 2018 (SSCI)

IV. Pre- and post-purchase stage in impulse buying: The role of mood and satisfaction
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Examining Fitness Centre Members' Perceived Risk, Attitude, and Behavioural Intentions in the
Context of Brand Equity during the COVID-19 Pandemic

Ozyigit Giiltekin B., Yagiz K., Senturk-Ozer L.

SOSYOEKONOMI, vol.32, n0.60, pp.133-157, 2024 (ESCI)

Price Sensitivity, Perceived Food Quality, and Intention to Purchase Fast Food in the Context of
Health-Consciousness of University Students

GULTEKIN B., VEUPHUTEH F. M.

OPUS Toplum Arastirmalari Dergisi, vol.20, no.52, pp.317-334, 2023 (Peer-Reviewed Journal)

A Literature Review on The Role of Technology in Logistics Resilience During The Pandemic
Giiltekin B., Giindiiz M. A, Cura F., Demir S., Ozer L.

Ugiincii Sektér Sosyal Ekonomi, vol.58, no.4, pp.2980-3015, 2023 (Peer-Reviewed Journal)

MAGAZA MARKALI URUNLERI SATIN ALMA NIYETiNiN MARKA BAGIMLILIGI, MARKA BENZERLIGI VE
ALGILANAN KALITE CERCEVESINDE iINCELENMESI

GULTEKIN B., YILDIRIM .

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.15, no.2, pp.564-592, 2022 (Peer-Reviewed Journal)
Repurchasing an Environmental Related Crisis Experienced Automobile Brand: An Examination in
the Context of Environmental Consciousness, Brand Trust, Brand Affect, and Resistance to Negative
Information

Giiltekin B., Kili¢ S. 1.

SOSYOEKONOM]I, vol.30, no.51, pp.241-260, 2022 (ESCI)

Customer Dissatisfaction and Responses: Moderator Roles of Blame Attribution and Negative Word
of Mouth

Giiltekin B., Giivercin A. Y.

SOSYOEKONOM], vol.30, no.53, pp.209-225, 2022 (Peer-Reviewed Journal)

An Evaluation of Retail Brand Extension in the Context of Store Atmosphere, Perceived Quality of
Parent and Extended Brands, and Perceived Fit

GULTEKIN B., Sarac M. K.

SOSYOEKONOM]I, vol.29, no.48, pp.145-160, 2021 (ESCI)

THE REVISIT INTENTION TO GREEN HOTELS IN THE CONTEXT OF THE EXTENDED THEORY OF
PLANNED BEHAVIOR

Ozer L., Kement U, Giiltekin B.

Hacettepe Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.33, no.4, pp.59-85, 2015 (Peer-Reviewed
Journal)

Investigating Consumer Outshopping Behaviour

Uz N. N,, Giiltekin B.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.7, no.1, pp.41-85, 2015 (Peer-Reviewed Journal)

The Critical Role of Brand Love in Clothing Brands

TURGUT M. U., GULTEKIN B.

Journal of Business, Economics & Finance, vol.4, no.1, pp.126-152, 2015 (Peer-Reviewed Journal)

The Impact of Turkish and Foreign Language Brand Name Usage on Perceived Quality and
Willingness to Buy2

Ozer L., Giiltekin B., Aydin S.

SOSYOEKONOM], vol.24, no.24, pp.131-142, 2015 (Peer-Reviewed Journal)

Ergenlerin Uriin Yerlestirmeye Yénelik Tutum ve Yerlestirilen Uriinlere Yénelik Davranislarin

Sosyallesme Araglari ile Agiklanmasi
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GULTEKIN B., EROL 0.

Hacettepe Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.32, no.1, pp.113-141, 2014 (Peer-Reviewed
Journal)

The Role of Brand Loyalty Customer and Brand Related Cues in the Gas Station Industry in Turkey
GULTEKIN B., TURGUT M. U.

International Journal of Arts and Commerce, vol.2, no.11, pp.29-40, 2013 (Peer-Reviewed Journal)
Examination of Customer Value in Banking Sector in the framework of Brand Perseptions and
Customer Loyalty

Ozer L., Burul B. G, Giiltekin B.

SOSYOEKONOM], vol.19, no.19, pp.295-313, 2013 (Peer-Reviewed Journal)

Location Orientation of Organic Stores in Low Demand Areas A Case Study of a Niche Market
GULTEKIN B., DE JUAN VIGARAY M. D., ESPINOSA SEQUI A.

Information Management and Business Review, vol.5, no.1, pp.20-27, 2013 (Peer-Reviewed Journal)

The Influence of Hedonic Motives and Browsing on Impulse Buying

GULTEKIN B., OZER L.

Journal of Economics and Behavioral Studies, vol.4, no.3, pp.180-189, 2012 (Peer-Reviewed Journal)

Store image s influence on perceived quality of store brands and store brand purchasing behavior
GULTEKIN B., OZER L.

Mediterranean Journal of Social Sciences, vol.3, no.6, pp.189, 2012 (Peer-Reviewed Journal)

Tiiketici Bakis A¢isindan Magaza imaji Boyutlarinin Belirlenmesi

GULTEKIN B., OZER L.

Sosyoloji Arastirmalar1 Dergisi, vol.8, no.2, pp.88-116, 2005 (Peer-Reviewed Journal)
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Security, Ethical and Legal Issues in the E-Commerce

Ozyigit Giiltekin B.

in: Introduction to the Electronic Commerce, Dilber Ulas, Editor, Ankara Universitesi, Ankara, pp.216-242, 2023
The Past, Present, and Future of E-Business Models

Giiltekin B.

in: Impact of Digital Transformation on the Development of New Business Models and Consumer Experience,
Maria Antdénia Rodrigues,Jodo F. Proenca, Editor, IGI Global, Pennsylvania, pp.37-56, 2022

Faydaci ve Hedonik Alisveris Giidiileri

GULTEKIN B., OZER L.

in: Isletme Arastirmalar:: Prof Dr. Hasan Isin Dener Anisina, Dr. Ogretim Uy. Onur Koyuncu, Editor, Hacettepe
Universitesi Yayinlari, Ankara, pp.415-449, 2022

Faydaci ve Hedonik Alisveris Giidiileri

GULTEKIN B., OZER L.

in: Isletme Aragtirmalari, Dr. Onur Koyuncu, Editor, Hacettepe Universitesi Yaynlari, Ankara, pp.415-449, 2022
Omni-Channel Strategy in the Framework of the Search Engines

GULTEKIN B., ERDEM S.

in: Managing Customer Experiences in an Omnichannel World: Melody of Online and Offline Environments in the
Customer Journey, Tagkin Dirsehan, Editor, Emerald Publishing, pp.211-232, 2021

Brand Loyalty

Giiltekin B.

in: Brand Management, Prof. Dr. Sezer Korkmaz, Editor, Atatiirk Universitesi Acikégretim Fakiiltesi Yaymlar,
Erzurum, pp.100-120, 2020

Misteri iligkileri Yonetimi

GULTEKIN B., KEMENT U.

Nobel Akademik, Ankara, 2018



VIIL

IX.

Bo6liim 7. Uluslararasi Teslim §Sekilleri

GULTEKIN B.

in: Adim Adim Dis Ticaret, ibrahim Halil Eksi, Editor, Nobel, Ankara, pp.121-132, 2017

Ulusal Pazarlama Kongrelerinde Sunulan Bildirilerin Analizi.

OZKAN TEKTAS 0., ERYIGIT C., BASGOZE P., GULTEKIN B.

in: Tiirkiyede Pazarlama Biliminin Akademik Tarihi (1955-2015)., Babacan, Muazzez, Editor, Beta, istanbul, pp.275-
296,2016

Chapter 18: Retail merchandising and sales promotions

DE JUAN VIGARAY M., GULTEKIN B.

in: The Global Business Handbook The Eight Dimensions of International Management, , Editor, Gower Publishing
Limited, pp.289-306, 2009

Refereed Congress / Symposium Publications in Proceedings
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Exploring Retail Brand Extension Strategies: A Turkish Apparel and Textiles Case Study
GULTEKIN B,, Sarag M. K.

47th European Marketing Academy Conference (EMAC), 29 May - 01 June 2018

Yore Dis1 Aligverisin Tiiketiciler Agisindan incelenmesi Kentsel Yore Dis1 Alisverise Yénelik Bir
Uygulama

Uz N. N,, Giiltekin B.

20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015

The Role of Ethical Beliefs in Justice Perceptions in the Service Recovery

GULTEKIN B., OZER L., SEN KUPELI T, ATAK A. 0.

EBEN 28th Annual Conference, istanbul, Turkey, 26 - 28 June 2015

Competencias transversales y su influencia en la satisfaccion de los estudiantes de marketing Un
estudio internacional

GONZALES GASCON E., DE JUAN VIGARAY M. D., GULTEKIN B., TAYFUR O.

XXVI. Congreso de Marketing AEMARK2014, Elche, Spain, 17 - 19 September 2014

Ulusal Pazarlama Kongrelerinde Sunulan Bildirilerin Kategorik Olarak incelenmesi

OZKAN TEKTAS 0., ERYIGIT C., BASGOZE P., GULTEKIN B.

19. Ulusal Pazarlama Kongresi, Gaziantep, Turkey, 18 - 22 June 2014, pp.110-130

Adolescents Attitude toward Product Placement and Behavior in the Context of Socialization Agents
GULTEKIN B., EROL 0.

Fifth Annual American Business Research Conference, New York, United States Of America, 6 - 07 June 2013
Location Orientation of Organic Stores in Low Demand Areas A Case Study of a Niche Market
GULTEKIN B., ESPINOSA SEQUI A., DE JUAN VIGARAY M. D.

The European Institute of Retailing and Service Studies (EIRASS), Istanbul, Turkey, 2 - 05 July 2012

The effect of store image on consumers store brand purchase frequency and perceived quality of
store brands the Turkish case

GULTEKIN B., OZER L.

7th International Congress Marketing Trends, 17 - 19 January 2008

The effect of store image dimensions on the perceived quality of store brands

GULTEKIN B., CHUMPITAZ R, KAVAK B., OZER L., SWAEN V.

35th EMAC Conference, Atina, Greece, 23 - 26 May 2006

Supported Projects

OZYiGiT GULTEKIN B., SEN KUPELI T, OZER L., ECIK A. 0., Project Supported by Higher Education Institutions, Hizmet
Telafisindeki Adalet Algilarinda Etik inanglarm Rolii, 2015 - 2016



KAVAK B., BASGOZE P., GULTEKIN B., 0ZKAN TEKTAS 0., ERYIGIT C., Project Supported by Higher Education Institutions,
HACETTEPE UNIVERSITESI ISLETME BOLUMU IGIN ETKILI TUTUNDURMA FAALIYETLERININ PLANLANMASI VE
UYGULANMASI, 2015 - 2016

Metrics

Publication: 41
Citation (WoS): 45
Citation (Scopus): 74
H-Index (WoS): 3
H-Index (Scopus): 3

Scholarships

Erasmus Degisim Programy, University, 2005 - 2006
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