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I. A conceptual model for public relations in museums
GUREL E., KAVAK B.
EUROPEAN JOURNAL OF MARKETING, cilt.44, ss.42-65,2010 (SSCI)
II. Examining the Effects of Moral Development Level, Self-Concept, and Self-Monitoring on Consumers'
Ethical Attitudes
KAVAK B., Gurel E,, ERYIGIT C., Tektas 0. 0.
JOURNAL OF BUSINESS ETHICS, cilt.88, sa.1, ss.115-135, 2009 (SSCI)

III. Identification of adopter categories for online banking in Turkey
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KAVAK B., Demirsoy C.

SERVICE INDUSTRIES JOURNAL, cilt.29, sa.8, ss.1037-1051, 2009 (SSCID)
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Kavak B., Gumusluoglu L.

INTERNATIONAL JOURNAL OF MARKET RESEARCH, cilt49, sa.1, ss.71-94, 2007 (SSCI)
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TURKIYE'DEKI YABANCI MENSELI UNIVERSITE TERCIHINDE Ki$iSEL VE BOLGEYE YONELIK
FAKTORLERIN ROLU

KAVAK B., TUNCEL N., KAZANCI SUNAOGLU S., 0ZKAN TEKTAS 0.

Ekonomik ve Sosyal Arastirmalar Dergisi, cilt.15, sa.15, ss.61-83, 2019 (Hakemli Dergi)

The Effect of Social Exclusion on the Tendency to Engage inUnethical Consumer Behavior: An
Experimental Study

TUNCEL N,, KAVAK B.

Cankir1 Karatekin Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, cilt.7, ss.47-75, 2017 (Hakemli Dergi)
Are “Consumer Social Responsibility” and “Consumer Ethics” Concepts Interchangeable? The Effect
of Hofstede’s Cultural Dimensions

TUNGEL N., KAVAK B., CILLIOGLU KARADEMIR A.

Tiiketici ve Tiiketim Aragtirmalari Dergisi, cilt.9, ss.35-56, 2017 (Hakemli Dergi)

A More Comprehensive View of Consumer Confusion: Scale Development

SERTOGLU A. E.,, KAVAK B.

JOURNAL OF INTERNATIONAL CONSUMER MARKETING, cilt.29, sa.4, ss.265-276, 2017 (ESCI)

Do Small and Medium Sized Enterprises Have Their Unique Buying Behavior Variables? — A
Qualitative Approach

KAVAK B, TUNCEL N., 0ZYORUK H. E.

International Journal of Trade, Economics and Finance, cilt.6, ss.283-289, 2015 (Hakemli Dergi)

A Literature Review on “Brand” in between 2010-2015

KAVAK B., KAZANCI SUNAOGLU S, SAHIN E. T, TUNGEL N.
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Effects of hedonic-utilitarian motives and life style on attitudinal-behavioral loyalty

KAVAK B, Tektas 0. 0., ERYIGIT C., BASGOZE P.

Bogazici Journal, cilt.24, ss.21-40, 2010 (Scopus)
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Pazarlamada Uriin Uygulamalar ve Ornek Olaylar
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Tiirkiye’deki Yabanci Menseli UniversiteTercihinde Kisisel ve Bélgeye Yonelik Faktérlerin Rolii
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kapsayan bir literatiir taramasy, 2015 - 2016
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